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Abstract

The purposes of this study are (1) to study the business strategy the material sales equipment
business for the production of women’s jewelry in Bangkok; (2) to study buying behavior for equipment
for the production of women’s jewelry in Bangkok. The qualitative research method employed was
deep interviews with six entrepreneurs and the quantitative research employed 460 questionnaires for
consumers.

It was found that consumers buy products as finished goods. Consumers want the product to
stand out from the original product and want a wide range of products to choose from. The results of
the overall study showed that the marketing mix and business strategy significantly affected the selection
behavior at a 0.05 sig- nificance level. As a result of this research, entrepreneurs are advised to apply
differentiation strategies in their business operations.
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